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Electro E-Biz Forum 2005 Keynote Speakers Spotlight Top e-Business Trends 

Rosslyn, VA– July 8, 2005 – E-Business experts from United Parcel Service (UPS), Channel Marketing Group, Sterling Commerce and SAP America, will make up the keynote platform at the Electro E-Biz Forum 2005. The 2005 Forum highlights the top business and technology solutions that rev up productivity and drive down supply chain costs. The event, jointly hosted by the National Association of Electrical Distributors (NAED); the Industry Data Exchange Association (IDEA); the Electro-Federation Canada (EFC); the National Electrical Manufacturers Association (NEMA); and the National Electrical Manufacturers Representatives Association (NEMRA), takes place September 20-22, 2005, in Sunny Isles Beach, Florida. 

Jordan Colletta, Vice President of e-Commerce Marketing for UPS kicks off the event with “Sense and Response: Increasing Visibility in the Supply Chain,” highlighting the benefits of using visibility tools to increase e-commerce sense and response, and explain how UPS serves as an enabler of supply chain visibility. Colletta’s 30-year tenure with UPS has resulted in the improvement of UPS’ e-Commerce strategy, development of Internet-based technologies, applications and wireless access and other major UPS milestones.

Neil Gillespie, Principal, Channel Marketing Group, follows Colletta with “The Benefits of End to End (E2E) Business” in which he compares two business methods: E2E vs. the prevailing practice of using electronic data interchange (EDI) for orders and invoices. Gillespie has experience working with several General Electric divisions, Eaton Electrical, and since 1995 has operated his own consulting practice. As an advocate for the E2E process, Gillespie’s speech ties in well with the 2005 Forum theme “Blueprint for E2E Success”.

The Electro E-Biz Forum is tailored to provide executives and business managers, product managers, sales and marketing and e-Commerce managers an opportunity to surround themselves with leading business experts and the industry’s leading e-Commerce technology.
John Stelzer, Director of Industry Development, Sterling Commerce, is making a return engagement following his highly popular presentation at the 2004 E-Biz Forum. In this keynote address Stelzer will discuss "Creating A Sustainable Competitive Advantage to Secure Customers & Increase Marketshare". References will be made to the increasing opportunities to apply multi-collaboration strategy to customer relationships in new and innovative ways. Stelzer’s programs have educated professionals in Canada, Mexico, Great Britain, Germany, Japan, China, Korea, Australia, and New Zealand.

The closing session will be lead by Peter Brandt, VP Consumer Sector, SAP America, Inc.

“The Evolution of E-Commerce - Where Will We be in 5 Years?” will address Enterprise Services Architecture (ESA), the basis for building composite applications. This concept enables quick adoption of e-business and true system-to-system communication, which is becoming a critical requirement in today's world of Collaborative Business. Brandt has over 25 years of business experience with over 15 dedicated to serving companies within the consumer sector.   

To learn more about these and all other sessions at the Electro E-Biz Forum 2005, please visit www.idea-inc.org.

About IDEA

IDEA is an e-commerce service provider jointly owned by NEMA and NAED.  Developed to drive down supply chain costs, IDEA (www.idea-inc.org), provides the Industry Data Warehouse (IDW), a central repository of manufacturer product, pricing, and attributed data; the Industry Data Exchange (IDX2) is an Internet-based communications hub that enables business trading partners to exchange business documents using EDI, XML, flat file, or Web form transactions sets; the Industry Retail Database (IRD) a central repository of manufacturer retail product data to meet retail hardware, CPG and GS1requirements and the Data audit and Certifications (DAC) Program to verify manufacturer data meets specification criteria to ensure data synchronization between business partners. 

###

Contacts:

IDEA







Rita Hagopian, (703) 841-5910                                                                  
rit_hagopian@nema.org






-- more --


